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O t h e r Hishl ishts 
• Bhar t i c o m p l e t e s A i r T e l ' s h is to r i c • Bha r t i launches l eade rsh ip b r a n d • Bhar t i b reaks Last M o n o p o l y - launches I L D Serv ices 

launch ya t ra across 1 6 states s t ra tegy f o r A i r T e l & A i r T e l M a g i c a n d w o r l d ' s largest S u b m a r i n e C a b l e N e t w o r k 



bh r̂ti ay 

A Dramatic Ending 
of the last Monopoly. 

A Historic Beginning 
of True Custonner Value, 

n d i a O n e 
LONG DISTANCE SERVICE 

Bharti announced the commercial launch of its International Long 
Distance service, IndiaOne, in July. Bharti Telesonic received 
mandatory security clearances from the government and signed 
an interconnect agreement with BSNL, to provide immediate 
International Long Distance services to almost all mobile and 
BSNL subscribers, plus other private fixed-line operators. 

Sunil Mittal said, "IndiaOne's ILD service... will change the way 
India communicates with the world. "Over 8 million customers will 
now enjoy the new rates from day one. Voice traffic will be 
transmitted via Network i2i, the world's largest submarine cable 
network, created in a joint venture between Bharti and SingTel. 
Following the reduction in domestic long distance tariffs by 62.5% 
in December 2001, IndiaOne has now lowered it's ILD tariffs 
by 40%, a historic milestone for the country. 

All 
r Mobile 
^ Services... 

now under 
One Company. 

Cellul l i " 

Bharti Tele-Ventures brought all 
its Cellular Mobile businesses 
under a single subsidiary -
Bharti Cellular. Now the cellular 
services provided In Delhi, 
Mumbai, Maharashtra, Gujarat, 
Madhya Pradesh, Uttar Pradesh 
(West), Haryana, Tamil Nadu, 
Kerala, Karnataka, Andhra 
Pradesh, Punjab, Kolkata, 
Chennai and Himachal Pradesh, 
would all be merged into Bharti 
Cellular. 



l A i r l S I . 

AirTel unveils Strategy for 
Pan-India Brand Leadership 

Bharti announced and launched 
its strategic road map for Pan-
India Brand Leadership for the 
Mobility Leaders. 

f ? itTi Hemant Sachdev made a 
J i ^ presentation on how 

^ J B f l ^ H ^ H AirTel has consolidated 
leadership position through Its 

' journey since 1994. 
1 The new brand strategy is 

" ' focused on meeting the evolving 
needs of mobi le serv i ce 

customers. It is designed to create a stronger relevance for a 
large segment of potential young customers. The strategic 
framework will bring new, exciting and innovative world-class 
services through world-class technology with a new look that 
takes forward the core strengths of AirTel. 

The AirTel brand will sport an identity that supports this strategy. 
The AirTel identity will symbolise Innovation, Energy and 
Friendliness. It will seek to convey AirTel's leadership in 
connecting people across 16 states, touching the lives of 600 
million people. 

Highlights 

• New Brand Positioning for AirTel - unlimited freedom to 
communicate spontaneously - live... every moment. 

• Magic from AirTel becomes AirTel Magic. 

• New Brand Positioning for AirTel Magic - "Magic lets you control 
your life in a way never before" - Magic ha! to mumkin hai! 

• Shah Rukh Khan and Kareena Kapoor will be the face and voice 
of AirTel Magic 

• Madhavan and Saurav Ganguly will add local flavour in Tamil 
Nadu and Kolkata. 

In the words of Sunil Mittal, "Our power brand business strategy 
will herald the creation of an AirTel Community in India. 

^^ Our customers have made AirTel and 
I A i r lTHI AirTel Magic strong leadership brands. We 

.i^V-M commit ourselves to become an integral 
r^ part of their lives and build long-term 
J relationships with them to mirror their prepaid mobile ̂ ^ card , , ^ , . . . 

hopes, dreams and aspirations. 
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