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Dear Colleagues,

The last few months have been eventful, exciting, fulfilling and, of course, a bit hectic. The four
fixed line operations, the launch of India's first NLD & ILD service operations, eight new
mobile licenses over and above the seven existing ones, posed a mammoth challenge before us
due to the unprecedented scale of rollout.

Today, AirTel is India's largest mobile service provider with over 2.5 million customers. The last
three months reveal that we have incrementally picked a 50 per cent share of the mobile market.
This achievement is a true testimony to the faith our customers have in AirTel.

At Bharti, we have always believed in leading the market. Leveraging our pan-India footprint,
we offered some never-before benefits to our customers. In Mumbai, history was created with
AirTel touching the 1-lakh-customer mark in just 40 days. Punjab has two lakh customers
within 6 months. Maharashtra, Tamil Nadu and Kerala touched 50,000 customers within 60
days of launch.

Our ability to stay in tune with customer expectations is reflected in our applauded brand-building programme for AirTel.
The response from all quarters has been appreciative and heartening.

We also signed Interconnect agreements with BSNL and MTNL for providing National and International Long Distance
services and are beginning to make a significant mark with Touchtel's high quality fixed line services. The Infotel Leaders
are emerging as Bharti's lead driver of relationships with the business segment.

[ wish to thank all those who have worked selflessly — day and night. It is your effort that has borne fruit today.

The journey has just begun — the onus is back on us — to innovate, to control our costs, to increase productivity and
provide a world-class service experience benchmarked with global standards. The next 12 to 18 months are crucial for us,
for they will cement the solid foundation that we have collectively laid.

Together, let's make sure that we continue to provide our customers the very best in services and continuously enhance
the value of their lives.

Best Wishes,

A

Sunil Bharti Mittal

AirTel 'conquers Mumbai

India sings on AirTel's tune

—

Touchtel's Zipnet creates a
new internet paradigm

IndiaOne connects to 40
million fixed lines and over
8 million mobiles




One out of every
obile.customers

On 26th August, 2002, AirTel crossed the 2-million mobile
customer mark, consolidating its position as India’s single
largest mobile service provider across 16 states. Delhi has the
largest number of subscribers in a single circle, while Mumbai
is growing the fastest.

Sunil Mittal said, “This achievement is a testimony to the trust
and faith our customers have in AirTel. In July 2002, one out of
every two people buying a mobile connection across India, chose

AirTel.”

Zipnet from Touchtel creates a new internet paradigm

Touchtel is the First Fixed-Line Service
to launch DSL Services in Delhi.

Offered under its new brand, Zipnet, the service allows simultaneous, high-
speed voice and data access via a broadband platform, which means no
engaged telephone lines while web-surfing.

Touchtel intends to increase India’s broadband penetration, encouraging new
users by offering lower monthly charges and a low-entry cost.
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" Mumbai

The Fastest 100,000
cusfomers ever.

In Mumbai, within 40 days of the launch of its services,
AirTel recorded the fastest ever 1-lakh subscriber mark by
any mobile operator in the country. In the Maharashtra
circle, the 50,000 customer mark was crossed in just 42
days.

Sunil Mittal said, "7his achievement in such a competitive
market scenario is a true testimony to the faith customers
have in Airlel. What other operators have achieved in 1-2
years, Bharti has achieved in just over a month. We are truly
proud to be spearheading a mobile revolution in India"

Sunil Mittal was presented Indias first
Outstanding Young Achievers Award in

' nfers the S | | September 2002, in Kolkata. I
. | . . eptember , in Kolkata. It was
'J A((:_t"ever S uni ,M itta presented in recognition of his fine
B ‘ . ’ A - E i achievement at a young age, by the Young
Is [nadia s s Leaders Forum of the Indian Chamber of
; %U - ACL\ al | Commerce, instituted to inspire future

generations to take India to new heights.
The Forum is drawn from diverse fields
of business and industry, banking,
advertising, media, medicine, law, etc.

Sunil Mittal receiving the YLF Outstanding Young Achievers Award
from Mr. Sanjiv Goenka, Past President, ICC and Vice Chairman, RPG Enterprises
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Uttaram Yatsamudrasya Himadreshchaiva Dakshinam
Varsham Tad Bharatam Naama Bharati Yatra Santatih

— Vishnu Puran

m-AI a-o

The lines of this Sanskrit Shloka means a lot for us...

North of the oceans and South of the Himalayas,

ies the land of Bharat, whose children are known as Bharatis.

We are proud to be Indians.

We are proud indeed to be BHARTIs!

Magic
the Market

India’s First National Prepaid Card TV brand campaign was unveiled in October 2002, designed
to connect with the masses. The youth-based, romance-driven strategy platform makes the value
proposition of AirTel Magic — Magic hai, to Mumkin Hai — come alive! Sharukh Khan makes
everything in life possible, while romancing Kareena Kapoor with AirTel Magic.




