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CHAIRMAN’S
NOTES

Dear colleagues,

debating ways to beat the economic slowdown,

we crossed two important milestones. While one
symbolised a key move in our journey into the retail
space, the other signified a new peak in our historic
journey in telecom.

Dring the last few months, while the world was busy

The first Bharti Walmart cash & carry store, appropriately
named ‘Best Price’ has opened.in Amritsar. This marks
our entry into the big box format in partnership with
the world’s best retailer. Bharti Walmart plans to open
10-15 stores during the next three years. | strongly believe
these large format stores will have an enormous impact
on the local economies in which they operate. They will
deliver substantial customer value in terms 'of high product
quality and low price; they will link small manufacturers
and farmers efficiently. to the market place and they will
help create significant employment opportunities among
the local populace.

Crossing the hundred millionth customer mark in telecom
was truly special. However, more than the numbers,
it is the transformational impact of our effort that is
gratifying. Innovative projects like E-Gram and the JV with
IFFCO have made a difference to life at the grassroots.
As we move forward, we are hoping to reinforce our
leadership in transformational initiatives like these
besides our traditional focus on technology, innovation
and customer service.

As we strive to scale up our emerging businesses — retalil,
realty, agribusiness and insurance - and try to consolidate
our leadership in telecom, we will remain firm in our social
commitments as well. Over the last few months Bharti
Foundation has scaled up operations to 235 schools
across the target states. | believe that as we go past new
milestones in business, the Bharti Foundation too will
emerge stronger in its.ehosen area of activities.
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AWARDS &

RECOGNITIONS

4si MMA Business
Leadership
" Award

Sunil Mittal received the Madras
Management Association (MMA)
Business Leadership Award for
2008-09 for revolutionising Indian
telecom.

A Sunil Mittal receiving the MMA Business Leadership Award from A Sivasailam,
Chairman, Amalgamations Group

Frost & Sullivan Asia Pacific ICT

Awards

BHARTI AIRTEL was recognised as the ‘Service Provider of the
Year and ‘Wireless Service Provider of the Year’ at the Frost &
Sullivan Asia Pacific ICT Awards 2009.

Telecom Asia Awards

BHARTI AIRTEL bagged the Best Carrier India Award and
the Ovum Telco-Transformation Award at the Telecom Asia
Awards 2009.

BusinessWeek Infotech 100

BHARTI AIRTEL was ranked sixth among the top 100 best
performing technology companies in the world, compiled by
BusinessWeek for the year 2009. The company is placed ahead
of global technology leaders like Apple (19), Microsoft (22) and
Google (37) in this exclusive list.

IDC Enterprise Innovation IT Awards 2009
Bharti Airtel was selected as one of the top 10 winners of the IDC
Enterprise Innovation IT Awards 2009 across APAC region for its
BSS Transformation Project.

Training Outsourcing Worldwide Award
CENTUM LEARNING was adjudged as one of the Top 15 Emerging
Leaders at the Training Outsourcing Worldwide Awards 2009.

Global Economy Prize 2009
SUNIL MITTAL was awarded the Global Economy Prize by
The Kiel Institute (Germany).

University of Leeds
SUNIL MITTAL was conferred with the degree of Doctor of Laws
honoris causa by the University of Leeds, UK.

A Sunil Mittal during the CEO Roundtable organised by Ericsson at
Stockholm in June 2009

A Sunil Mittal receiving the degree of Doctor of Laws honoris causa from
the University of Leeds, UK
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Spread over more than 50,000 sq.ft., the indianised
version of Walmart's famous Sam's Club,
‘Best Price’ stocks around 6,000 items,
from food and grocery to electronics.

Small retailers and institutional buyers
find it worthwhile to

Located on the outskirts, a few kllometr.es on the historic Grandl travel 30_40 kilometres
Trunk Road from Amritsar, the 'Best Price' store has already built k h .
to make their

a large clientele during the last couple of months of operation.
purchases.
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Spread over more than 50,000 sq.ft., the Indianised version of
Walmart's famous Sam's Club, the store goes chock-a-block
with buyers on weekends. A wide assortment of around 6,000
items, starting from food and grocery to electronics available
at competitive wholesale prices makes the store so special to
Kiranas, sma retailers and business owners from the city and

i
E nearby villages. Schools, offices and institutions from the nearby
) areas and yes, even the army, find the store offering real value
A Raj Jain and Rajan Mittal addressing the media on the launch day for money. Small village retailers find it worthwhile to travel 30-40
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